I am appealing to you, as a member of parliament, to work toward eliminating advertising aimed at children.  

It is obvious that children have a limited ability to make discerning judgements about advertisments.  The Australian Government, at all levels, should not allow marketers to exploit this limitation.  Current legislation is failing to protect our children.
Some moves have been made in this direction.  For example, currently, Australia does not allow television advertisments during programs for pre-schoolers and limits the amount of advertising during programs for primary school children.  This has been done in recognition that children’s developmental levels “require special consideration in areas such as advertising and the presentation of material that may be harmful to them” (the Australian Communications and Media Authority - formerly the Australian Broadcasting Authority, www.acma.gov.au)
The Australian Communications and Media Authority has acknowledged that children are particularly vulnerable to advertising, yet continues to allow advertising aimed at children because commercial television stations want income from the advertisers.  The argument they put forward is that the advertising funds the production of quality children’s programs (ACMA, www.acma.gov.au).
It is grossly irresponsible to suggest that the importance of raising advertising revenue should outweigh the importance of protecting young children from marketing against which they have no defence.  It is very straightforward:  children do not have the ability of adults to assess and make judgements about the advertising campaigns which international marketers may well have spent hundreds of thousands of dollars refining.  If advertisers wish to sell a product for use by a child, they can advertise the product to the child’s parents, in the appropriate time-slot or through the appropriate medium, and with an appropriate pitch.  The best advertisments for children are NO advertisments for children.
I urge you to support, through legislation, the elimination of advertising aimed at our children.

